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Welcome to the Green Fashion Report, an in-depth look 

at the trends of sustainable fashion and how the increase 

in environmentally-friendly alternatives is affecting 

customer behaviour.

Using search data, we have uncovered how customers in the UK have 

adapted to the growing green fashion market and what the impact of the 

last two years has had on the sector. The findings pose some questions for 

the sector, especially around how and who it markets itself to.  

 

The ethical fashion market is predicted to hit more than £8billion by 2025, as  

environmental awareness continues to increase - but our findings suggest 

that more work is needed to convince consumers, particularly men, of the 

benefits of switching to greener products.
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Shopify’s Future of Commerce Report 2021 indicated that 75 percent of 

consumers would be willing to pay more for environmentally-friendly 

products - but actual behaviour may be different to responses 

received from surveys. 

 

While searches centred around women’s fashion are on the increase, 

the picture is quite different for men’s alternatives and it poses the 

question: Is enough being done to promote green fashion, and 

particularly to men? 

 

Run a search for ‘environmentally friendly fashion brands uk’ and the 

results on page one reveal the challenge. The vast majority are 

female-focused, with articles from Elle, Glamour, Yours and Harpers 

Bazaar all aimed at women. Even the result for an article on the 

website of national newspaper, The Independent, is titled ‘The 

sustainable clothing brands for women that you should bookmark 

now’. 

Traditionally, the two sexes engage with fashion quite differently. 

Experts point to the fact that women look to trends and influences, and 

their wardrobes change more frequently as a result; men, on the other 

hand, tend to keep clothes for longer and gravitate to what they’re 

comfortable with. 

 

This may be one reason why searches for men’s green fashion items 

have flatlined - even decreased in some cases - while women’s items 

are on the rise. Perhaps there is simply a bigger opportunity for 

change in the women’s fashion market. 

 

This highlights a challenge for the men’s fashion industry and means 

that brands may need to work harder or be more creative with their 

targeting and messaging. What needs to be done to encourage men 

to change their buying habits?

The Green Fashion Search Report

Let’s dive into the data and reveal the results 

of the first Green Fashion Report.
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‘Second Hand Clothes’

UNITED KINGDOM 2004 - PRESENT

We can see searches for “second hand clothes” have 

increased from Google Trend data. YoY is up by 50%.

Second Hand Clothes
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‘Sustainable Fashion Brands’

UNITED KINGDOM 2004 - PRESENT

We can see that the term ‘sustainable fashion brands’ 

has risen sharply in the last 5 years. 

Sustainable Fashion Brands
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‘Recycling Clothes’

UNITED KINGDOM 2004 - PRESENT

We can see interest in “recycling clothes” has increased in 2020 

from Google Trends data. In 2021 we saw a decrease caused by the 

effects of COVID 19 and a national lockdown for the UK. 

Recycling Clothes
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‘Upcycling Clothes’

UNITED KINGDOM 2004 - PRESENT

We can see interest in “upcycled clothes” has increased in 2020. YoY 

searches will be down due to COVID 19. Interest in this keyword has 

been maintained over the last decade.

Upcycling Clothes



The fashion 

industry’s impact 

on the environment

From astonishing carbon emissions to incredibly high water usage and 

pollution; from needless levels of plastic to shocking consumerism - the 

fashion industry is doing untold damage to our planet. 

 

And that’s even before taking into account some working conditions 

across the world which have been described as ‘modern slavery’. 

 

Here are some snippets of facts and figures which have been 

published in recent years…

The Green Fashion Search Report
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The fashion retailers fighting back

While the numbers paint a damning picture of the industry, some 

fashion retailers and disruptors in the sector are beginning to fly the 

sustainability flag.  

 

As our search data shows, there’s a considerable amount of work to 

do to convince consumers to change their fast-fashion buying habits, 

but at least there are signs of individual businesses doing their bit. 

 

One of the most well-known sustainable brands is Patagonia,which 

has been producing fleece jackets using polyester made from 

recycled bottles since 1993. Customers are also encouraged to 

recycle or repair their garments. 

 

The Isle of Wight is the home of Teemill, a true disruptor changing the 

way T-shirts are made. It sources organic cotton and uses a 

sustainable spinning, dyeing and weaving process in factories 

powered by renewable energy. 

Once customers have got their wear from the T-shirt, they can return 

it to Teemill to be recycled into new T-shirts. Customers receive credit 

for future purchases as an incentive. 

 

Popular high street name H&M has introduced a repair and recycle 

scheme while Nudie Jeans uses organic cotton and offers free repairs 

for life. Customers also get a discount if they recycle their old jeans. 

 

In Spain, Ecoalf makes shoes from algae and recycled plastic; in 

Amsterdam, chewing gum is being collected by GumDrop and turned 

into rubber to make shoes; in Bali, Indosole is making shoes, sandals 

and flip-flops from discarded tyres. 

 

And then we have Tala, which uses recycled, upcycled and natural 

fabrics to make its sustainable activewear and athleisure. 

 

These are brands making sustainability work, coming up with 

innovative methods of fighting back against the fashion industry’s 

pollution and waste.

The Green Fashion Search Report



Green fashion needs to be the future

The advent of fast fashion has changed the world - and 

not for the better. The industry pollutes more while we 

throw away more. It can’t continue like this. 

 

There are pockets of individual brands trying to fight the 

tide of consumerism, and there’s evidence that some of 

our habits might be changing, but it needs to be done 

quicker and on a much larger scale. 

 

So there’s a job to do - and it’s on everyone to do their bit: 

the industry, the businesses and the consumers. The 

message needs to spread far and wide that sustainable 

fashion simply has to be the future. 

 

We need less fast fashion. More green fashion.

The Green Fashion Search Report

If you’d like to speak to us about 

how we can support your fashion 

brand’s sustainability journey, 

please drop us a line:

                                          - B Corp registered 

 

01206 587 207 

hello@climbingtrees.com 

 

 

 

 

01603 298200 

info@quickfiredigital.com 


